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Recruiters re Social Media 



Facebook 
Be Careful What You Post



Lot of Recruiters Post Links 
to Jobs on Twitter 



Brand #You as a Thought 
Leader on Periscope



Brand #You as a Thought 
Leader on Blab.im





Why Does Your LinkedIn Profile Matter?



You have Control Over what people see about 
you when then Google You.  Personal Branding.

Every job today is “temporary”.  No more 
working at 1 company for your whole career. 

Opens the doors for networking, new business, 
speaking opportunities, promotions and job 
offers. 

Why Does It Matter to Have 
A Great LinkedIn Profile?



LinkedIn Shows Up at the 
Top of Google Searches



People are Researching You



LinkedIn Currently Has

A. 250 Million Users+
B. 300 Million Users+
C. 380 Million Users+
D. 420 Million Users +

Please leave this region 
available for the turning point 

software to illustrate the 
responses



Approximately How Many People in 
Canada Use LinkedIn? 

A. 11 Million Users+
B. 7 Million Users+
C. 14 Million Users+ Please leave this region 

available for the turning point 
software to illustrate the 

responses



What Percentage of Canadian Female 
Social Media Users Have a LinkedIn 
Account? 

A. 15%
B. 25%
C. 39%
D. 42%

Please leave this region 
available for the turning point 

software to illustrate the 
responses



What Percentage of Canadian Male 
Social Media Users Have a LinkedIn 
Account? 

A. 25%
B. 29%
C. 33%
D. 37%

Please leave this region 
available for the turning point 

software to illustrate the 
responses



What Percentage of Millionaires Use 
LinkedIn?

A. 29%
B. 35%
C. 39%
D. 41%

Please leave this region 
available for the turning point 

software to illustrate the 
responses



What Percentage of LinkedIn Users Earn 
More than 100K?

A. 25%
B. 30%
C. 40%
D. 50%

Please leave this region 
available for the turning point 

software to illustrate the 
responses



IMPORTANT Before you go to edit your profile, 
go to Privacy & Settings 

(It is under the small picture of you on the 
top right hand side of your profile.) 



Turn off your activity broadcasts so every single 
change isn’t broadcast to your network.



Uncheck this box



Change your activity feed to “Only you”. 



You are now ready to edit your profile – notice 
the pen icon when you hover. Click on the pen 

each time you want to edit a section. 



In Your Name Field it is acceptable to 
include

A. Your Name Only
B. Your Name and your Education i.e. 

Shanna Landolt MBA
C. Your Name and your Email Address
D. Your Name and your Phone Number 

(Cell only) 

Please leave this region 
available for the turning point 

software to illustrate the 
responses



Your Name



If You Include a Photo the likelihood that 
your LinkedIn Profile will get viewed will 
increase by:

A. 5x
B. 8x
C. 11x
D. 14x

Please leave this region 
available for the turning point 

software to illustrate the 
responses



Your LinkedIn Photo



LinkedIn Photo Don’ts

 Head too big  
 Grainy or pixelated
 An “obvious” selfie
 Bad lighting  
 Inappropriate for your industry
 Party Picture
 Wedding Photo 
 Picture in swim wear
 Picture with your family / kids / 

baby / dog   
 Picture too small  



Don’t have your head too big



Don’t have bad lighting



Don’t use a wedding photo or 
formal wear photo



Don’t put a photo of your 
kids or baby. 



Don’t have an incorrectly formatted photo.



Don’t have multiple people in your photo



Don’t look away from the text



Santiago Molano 
PMCQ Board Member 

looking away and grey background



Santiago Molano 
PMCQ Board Member 

Looking towards text & white background



Tips for the BEST photo

• Dress for the job you WANT
• Smile
• Shoulders towards the text and face forward
• 200x200 to 500x500 pixels.  4MB 
• White background - easy to do on Fiverr or Upwork Global



The Highest Standard for a LinkedIn 
Photo is:
A. Professional Photo, Business Attire, 

Mid Chest Up, Smile
B. Professional Photo, Business Attire, 

Mid-Chest Up, Shoulders slightly 
towards the left, Smile

C. Professional Photo, Business Attire, 
Mid-Chest Up, Shoulders slightly 
towards the right, background colour 
matched to the white of LinkedIn.  

Please leave this region 
available for the turning point 

software to illustrate the 
responses



YOUR HEADLINE
• 120 Characters
• The most SEO relevant 
• You CAN include job titles you WANT (must be specific)



Don’t have a values statement or 
creative statement as your headline



Don’t have a vague title



Don’t use an “industry title”



Evelyne Daoust 
BEFORE Headline 



Evelyne Daoust 
AFTER Headline 



Think like a Recruiter When 
Writing Your Headline

Market Access Manager │Health Economics 
│Reimbursement │Patient Access │ My focus is on the 

Patient!

Director, Government Affairs │ Government Relations 
│Health Policy │Private Payers



Your LinkedIn Headline You should 
Include:
A. Only your most recent and exact job 

title
B. A Variety of Titles (Not necessarily 

Your Exact Job Title) and Words that 
give a sense of What You Do and 
Adjectives that Describe Your 
Personality. 

C. A Variety of Titles (Not necessarily 
Your Exact Job Title) as well as Words 
that give a sense of What You do

Please leave this region 
available for the turning point 

software to illustrate the 
responses



True or False: LinkedIn automatically 
creates a Vanity URL when you create 
your profile.

A. True
B. False Please leave this region 

available for the turning point 
software to illustrate the 

responses



Automatic URL
Long combination of letters and numbers with your name



Vanity URL
You can use it on your resume, business cards and e-mail signature.



Contact Information



Contact Information
Best way to reach me is…

•E-mail address
•Phone number
•Personalized URL
•Website link
•Twitter account

NAME the website links
(not just company website.) 



 This is where the LinkedIn Algorithm will look for key words about you. 

 It impacts your ranking in searches.  

 You must have all the key words there that someone would use to 
search for you in sentence form. 

Professional Summary



Evelyne Daoust OLD Summary



Evelyne Daoust NEW Summary





The Summary Section Should Be

A. Written in the 3rd person and should be 
formal

B. Written in the 1st person and should be 
formal

C. Written in the 3rd person and should be 
both formal and personal

D. Written in the 1st person and should be 
both formal and personal

Please leave this region 
available for the turning point 

software to illustrate the 
responses



Evelyne 
Daoust 

OLD
Experience



Evelyne Daoust NEW Experience
Including Accomplishments & Video





Set Yourself Apart



Publish on LinkedIn



Sections like Awards, Patents, 
Certifications, Volunteer Experience and 
Languages Are:

A. Important because they paint a picture 
of who you are

B. Not important and are okay to leave off 
of your profile

Please leave this region 
available for the turning point 

software to illustrate the 
responses



Include Courses, Honours & Awards, Languages, Certifications, 
Projects and Volunteer Experience. 

Add Sections



Ask for Recommendations



Highlight Skills & Areas of Expertise



If You Include skills on your profile the 
likelihood that your LinkedIn Profile will 
get viewed will increase by:

A. 5x
B. 7x
C. 9x
D. 13x

Please leave this region 
available for the turning point 

software to illustrate the 
responses



Endorsements



Which is more important, 
recommendations or endorsements? 

A. Recommendations
B. Endorsements

Please leave this region 
available for the turning point 

software to illustrate the 
responses



Interests



Personal Details



Advice for Contacting



Following Companies



How Many Groups Should I Belong to?

A. 25
B. 40
C. 50
D. 100

Please leave this region 
available for the turning point 

software to illustrate the 
responses



Following Groups



Following & Un-following 
Group Members



LinkedIn’s Relevance Algorithm
•The first people in a search result will be my 1st level connections with profiles 
that are 100% complete and have the most in-common connections or shared 
groups with me.  This is ranked in descending order.
•Then it will show my 1st level connections with the fewest in-common 
connections or shared groups.  This is ranked in descending order by profile 
completeness.
•Next I will see 2nd level connections ranked in descending order by profile 
completeness.
•Then I will see 3rd level connections ranked in descending order by profile 
completeness.
•Then I will see Shared Group Members (outside of my network), ranked in 
descending order by profile completeness.
•And finally, everyone outside of my network, ranked in descending order by 
profile completeness.



How to Dramatically Expand your 
Pharma & Biotech Network Overnight

#1 Send a connection request to all the recruiters who specialize in 
Pharma and Biotech.  Recruiters should have the biggest networks



How to Dramatically Expand your 
Pharma & Biotech Network Overnight

#2 Reach Out and Connect With Your 
Colleagues at Your Current Company



How to Dramatically Expand your 
Pharma & Biotech Network Overnight

#2 Reach out and connect with your former colleagues 



How to Dramatically Expand your 
Pharma & Biotech Network Overnight

#4 Search for LION or LinkedIn Open Networker

LinkedIn Open Networkers accept all invitations or at 
least won’t report your request as inappropriate. 



How to Dramatically Expand your 
Pharma & Biotech Network Overnight

#3 Join 50 Groups and Personally 
Connect With Members of Those Groups 

Ex. “We are both members of the Life Sciences Professionals of Canada Group and I’d 
like to add you to my personal network”



How to Dramatically Expand your 
Pharma & Biotech Network Overnight

#5 Become a LinkedIn Open Networker Yourself 



How to Dramatically Expand your 
Pharma & Biotech Network Overnight

#6 Actively Connect With People Who Have 500 Connections or More



How to Dramatically Expand your 
Pharma & Biotech Network Overnight

#7 Connect with Me Personally.  

shanna@landoltgroup.com

I have a network of over  
6000 Contacts and since I 
specialize in pharmaceutical 
and biotechnology 
recruitment, I’m a good 
connection for you. 



If you are worried about your colleagues 
noticing who you are connecting with…

Change Who Can See Your Activity Feed to “Only You”. 



If you are worried about your colleagues 
noticing who you are connecting with…

Change Select Who can See Your Connections to “Only You”



How Do I View Someone’s Profile Anonymously?



What Makes Up a “Complete Profile” on 
LinkedIn? 
A. Your Industry and location. Up-to-date position 

(with details). 2 past positions (with details). 
Education. Minimum of 3 skills. A profile photo. A 
minimum of 50 Connections.  In addition you 
must update your profile from time-to-time and 
post status update regularly.

B. Your Industry and location. Up-to-date position, 2 
past positions.  Education. Minimum of 3 skills.  
A profile photo. In addition you must update your 
profile from time-to-time and post status update 
regularly.

C. Your Industry and location, Up-to-date position 
(No details required). 2 past positions (no details 
required). Education. Minimum of 3 skills. A 
profile photo. 

Please leave this region 
available for the turning point 

software to illustrate the 
responses



Want a LinkedIn Checklist?

Go to www.secretsfromaheadhunter.com

Connect with me on LinkedIn

shanna@landoltgroup.com



Questions for Shanna Landolt PMCQ Presentation 
 
Slide #13  LinkedIn Currently Has 
 
A) 250 Million Users+ 
B)  300 Million Users+ 
C)  380 Million Users+ 
D)  420 Million Users + 
(Answer is C) 
 
Slide #14 Approximately How Many People in Canada Use LinkedIn?  
 
A) 11 Million Users+ 
B)   7 Million Users+ 
C)  14 Million Users+ 
(Answer is A) 
 
Slide #15  What Percentage of Canadian Female Social Media Users Have a 
LinkedIn Account?  
A) 15% 
B) 25% 
C) 39% 
D) 42% 
(Answer is B)  
 
Slide # 16 What Percentage of Canadian Male Social Media Users Have a LinkedIn 
Account?  
A) 25% 
B) 29% 
C) 33% 
D) 37% 
(Answer is D)  
 
Slide # 17What Percentage of Millionaires Use LinkedIn? 
A) 29% 
B) 35% 
C) 39% 
D) 41% 
(Answer is D) 
 
Slide # 18 What Percentage of LinkedIn Users Earn More than 100K? 

A) 25% 
B) 30% 
C) 40% 
D) 50% 

(Answer is C) 



 
 
Slide # 24 In Your Name Field it is acceptable to include 
A) Your Name Only 
B) Your Name and your Education i.e. Shanna Landolt MBA 
C) Your Name and your Email Address 
D) Your Name and your Phone Number (Cell only)  
(Answer is A) 
 
Slide # 26 If You Include a Photo the likelihood that your LinkedIn Profile will get 
viewed will increase by: 
 
A)  5x 
B)  8x 
C) 11x 
D) 14x 
(Answer is C)  
 
Slide # 39 The Highest Standard for a LinkedIn Photo is: 
 
A)  Professional Photo, Business Attire, Mid Chest Up, Smile 
B)  Professional Photo, Business Attire, Mid-Chest Up, Shoulders slightly towards the 
left, Smile 
C) Professional Photo, Business Attire, Mid-Chest Up, Shoulders slightly towards the 
right, background colour matched to the white of LinkedIn.   
(Answer is C) 
 
Slide #47 Your LinkedIn Headline You should Include: 
A) Only your most recent and exact job title 
B) A Variety of Titles (Not necessarily Your Exact Job Title) and Words that give a sense 
of What You Do and Adjectives that Describe Your Personality.  
C) A Variety of Titles (Not necessarily Your Exact Job Title) as well as Words that give 
a sense of What You do 
(Answer is C)  
  
Slide # 48True or False: LinkedIn automatically creates a Vanity URL when you 
create your profile. 
A) True 
B) False 
(Answer is B) 
 
Slide # 57 The Summary Section Should Be  
A) Written in the 3rd person and should be formal 
B) Written in the 1st person and should be formal 
C) Written in the 3rd person and should be both formal and personal 
D) Written in the 1st person and should be both formal and personal 



(Answer is D) 
 
Slide # 63 Sections like Awards, Patents, Certifications, Volunteer Experience and 
Languages Are 
A) Important because they paint a picture of who you are 
B) Not important and are okay to leave off of your profile 
(Answer is A) 
 
Slide # 67 If You Include skills on your profile the likelihood that your LinkedIn 
Profile will get viewed will increase by: 
A) 5x 
B) 7x 
C) 9x 
D) 13x 
(Answer is D) 
 
Slide # 69 Which is more important, recommendations or endorsements?  
A) Recommendations 
B) Endorsements 
(Answer is A) 
 
 
Slide # 74 How Many Groups Should I Belong to? 

A) 25 
B) 40 
C) 50 
D) 100 

(Answer is B) 
 
Slide # 89 What Makes Up a “Complete Profile” on LinkedIn?  

A) Your Industry and location. Up-to-date position (with details). 2 past positions 
(with details). Education. Minimum of 3 skills. A profile photo. A minimum of 50 
Connections.  In addition you must update your profile from time-to-time and 
post status update regularly. 

B) Your Industry and location. Up-to-date position, 2 past positions.  Education. 
Minimum of 3 skills.  A profile photo. In addition you must update your profile 
from time-to-time and post status update regularly. 

C) Your Industry and location, Up-to-date position (No details required). 2 past 
positions (no details required). Education. Minimum of 3 skills. A profile photo.  

(Answer is A) 
 
 
 
 


